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L|O|H-20|A = B Google . explain how deja vu works and how it relates to me
o|0] Al EH REE
AlMode A Places  May & 8  Déja vuis that strange and fleeting feeling of having experienced somethi

HIAE SYL|CL. . W .
though you know you haven't. It’s like your brain is playing tricks, creating i
familiarity with a situation that’s brand new. ¢

How Déja Vu Relates to Memory
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While the exact mechanisms are still under investigation, déja vu is widely |
linked to the way the brain processes and stores memories. &
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